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Economic portrait of South Tyrol

1. Geographical location and economic history
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Economic portrait of South Tyrol

South Tyrol is Italy’s northernmost province
and is located in the heart of the Alps. The
territory is situated in a very central po-
sition in Europe, bordering on to Austria,
Switzerland, and the ltalian provinces of
Sondrio, Trento and Belluno. Since antiqui-
ty it has been traversed by one of Europe’s
most important transalpine routes lea-
ding across the Brenner Pass and linking
Northern Europe with Italy.

South Tyrol's territory comprises a total
area of 7,400 km?. Nevertheless the re-
gion is extremely mountainous and only a
small portion supports human settlement
and farming. A mere 14% lies at altitudes
below 1,000 metres (3,281 ft) above sea
level.
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Historical and political events have stron-
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Bolzano/Bozen and skilled personnel were
only gradually trained locally. South Tyrol's
economy suffered a further blow following
the 23rd June 1939 Berlin agreement between the German Reichsflihrer Heinrich Himmler and the Italian
ambassador, whereby the South Tyroleans were to be faced with the option of either emigrating into the
German Reich and preserving their German identity and traditions, or staying at home with no guarantees
of them being allowed to preserve their language and ethnicity. Between 1939 and the end of the “relo-
cation” policy in 1943 around 75,000 South Tyroleans emigrated, resulting in a limited loss of manpower
given that many returned after the War. South Tyrol experienced an economic revival after the Second
World War which was accompanied by a period of transition: due to the automation of agriculture during
the 1950s and ‘60s large numbers of South Tyroleans moved from outlying areas into the towns or emi-
grated. The situation was saved just in time in the 1970s by a boom in tourism. Underpinned by prescient
policies, the status of remote areas was enhanced and a rural exodus was prevented. The population
figures stabilised in the 1980s and ‘90s as did the region’s economic prosperity. The opening years of the
21st century are characterised by open markets and the challenge to the region’s ability to stand its
ground against competition by virtue of its base of mainly small businesses.

The peaceful resolution to the political conflicts has contributed positively to the region’s economic de-
velopment, for amity is a precondition for an efficient and smoothly functioning economy. Due to South
Tyrol’s integration with ltaly, the region’s economy is more closely linked with Italy than with its northerly
neighbours. The cultural diversity of South Tyrol's people and their bilingual abilities opens the region
up to additional economic advantages (i.e., wholesale trade, German and Austrian companies setting up
their Italian bases in South Tyrol).
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2. The people

In the economic cycle the population makes its labour and expertise available, spends money

on consumption and makes its savings available for credit.

South Tyrol has 511,750 inhabitants (31.12.2011), corresponding to 0.8% of Italy’s total population. Overall
South Tyrol is not very densely populated, counting 69 persons per km2. 41% of the population lives in
towns and municipalities, the remainder is scattered among small villages and hamlets in the valleys and

on the mountains.

Population ageing has become noticeable in recent years, though to a lesser extent compared with the
situation in Italy in general and in other countries. The most populous age group is from 40 to 44 years.

South Tyrol: Average household size
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South Tyrol's population is made up of
207,120 households, comprising on ave-
rage 2.4 persons. Over recent decades
household sizes have diminished consi-
derably, from 4.3 persons in 1951 to 2.4
persons in 2010.

Education

Proportion of 16 year-olds in education or training 2010/11
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97% of South Tyroleans aged 16 are atten-
ding school or are in training: A little more
than two-thirds are in secondary education/
high school while the remainder attend vo-
cational schools (either full time or as app-
rentices).

As the highest level of education, 23% of the
inhabitants of South Tyrol (6 years and more)
leave school with a qualification (secondary
or vocational education), while 6% are gra-
duates from university.
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Labour Market

266,300 of South Tyrol's inhabitants are in employment. As a proportion of the whole population, 73.5%
of people in the age group 15-64 are in work, compared with 62.5% in Italy in general and 71.2% in the 27

EU countries (Eurostat).

Fewer women than men are in gainful employment, given that from the age of 30 onwards they devote
themselves to the socially important task of raising children and once their maternity leave is complete not
all women return to work. The occupation rate of the women amounts to 65.5%, compared to the 81.3%

of the men.
Trends in employment structure
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69% of employed persons in South Tyrol
work in the tertiary sector, 23% in the se-
condary sector, while 8% are employed in
the primary sector. The development in eco-
nomic sectors in South Tyrol bears compa-
rison to international trends: the number of
persons employed in agriculture has drop-
ped while numbers working in the services
sector have increased. Nevertheless agri-
culture in South Tyrol enjoys a higher status
compared with the European average.

The most important job classifications in
the secondary sector are the construction
industry, metalworking and the production
of food. In the services sector commerce,
the hotel and catering and public admini-
stration feature strongly.

Unemployment (the proportion of persons
seeking employment compared with the
economically active) amounts to 3.3%.
From an economic perspective this figu-
re represents full employment. In Italy in
general the unemployment rate is 10.1%,
while in the EU 27 states the average is
10.3% (Eurostat).



Nevertheless, the labour market in South Tyrol is subject to seasonal variations: in agriculture, hotel and
catering, and in the construction industry large numbers of workers are required in certain periods, at

other times very few or none at all.

Income and consumption

The average household in South Tyrol has a yearly income of 33,000 euro at it's disposal. This is 15,000

euro per-capita.

Consumption structure of South Tyrol’s households in 2010
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Cost of living:
Inflation rate in Bolzanc/Bozen and Raly in the period 1385- 2011
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As measured by the total expenditure of a
household, food engages only a 13%. In
proportion people spend significantly more
for housing and energy (35).

The rate of inflation (the change in consu-
mer prices expressed as a percentage) in
South Tyrol amounts to 2.3% (average of
the last 10 years), making it slightly higher
than the Italian average.

The inflation rate moved towards zero in the
wake of the economic downturn in 2009 and
then returned to its original level of 2.8%.
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3. Economic performance

Households and companies contribute jointly to a country’s total economic performance,

measured on the basis of the gross domestic product (GDP).

South Tyrol's GDP - (year 2009) — Thg GDP (grgss domestic product) of a
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e The output approach: GDP is calculated by adding up the value added by all companies.

e The income approach: companies produce with the help of households. Household members
work in the enterprises and are remunerated for their labour. The GDP in turn is the sum of all
incomes earned in the production of goods and services. Income from paid employment and
income from entrepreneurial activity. Incomes in South Tyrol are made up as follows: 46% of all
incomes derive from paid employment; the remaining 54% of incomes derive from entrepreneu-
rial activity.

e The expenditure approach: enterprises produce finished products as consumer or capital
goods. The GDP, in turn, can be calculated as the sum of the output of consumer and capital
goods. Another method is to consider the volume of disposable goods and services in a regional
economy. In an open economy with imports and exports, the volume of disposable goods and
services will differ from the GDP by the difference between imports and exports. In relation to
foreign markets (and in calculating South Tyrol's regional GDP, Italy also counts as a foreign
market) South Tyrol is running a current account deficit, meaning that South Tyrol imports more
products than it exports. Consequently the value of all final goods and services consumed in
South Tyrol exceeds the region’s GDP.

Given that GDP is a money measurement, the only data which can be collected are effective payment
flows. For this reason “do-it-yourself’ housework or nursing carried out at home can not be taken into
account. Furthermore, the significance of GDP is criticised because it measures quantitative, but not
qualitative growth. A higher GDP may increase consumer choices, but in general it also increases strains
on man and his environment. By the same token a higher level of economic well-being provides the
prerequisites for implementing numerous important projects in the environmental and social spheres, i.e.,
sewage purification and improving health services.

10 | ’I, Economic portrait of South Tyrol
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Economic growth represents the changes in
GDP in real terms, that is considering price
increases from one year to the next.

After a stagnation in 2009 the economy
slowly revovered in 2010 and 2011. The
economic forecast for 2012 is a reduction of
the business cycle slight withauot a dramatic
drop of the economy.

GDP is a means of measuring the total per-
formance of a region’s economy. In South
Tyrol the GDP per capita amounts to 34,700
euros and thus its economic prosperity is
distinctly higher than the EU average. This
high figure is due above all to the region’s
high employment. With regard to GDP per
employee or productivity, South Tyrol no
longer rates quite as highly above the EU
average.

In comparing a GDP per capita it is neces-
sary to take account of the regional cost of
living: a low GDP per capita becomes re-
lative when expenditure for housing, food,
energy etc is relatively low.
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4. The companies

The purpose of companies is to utilise the available labour, capital and land to put products

and services on the market, thereby catering to the demands of consumers.

Long-term development of enterprises*
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In Italy all entrepreneurial activities must be
entered in the Companies Register at the
Chamber of Commerce. A total of 57,712
companies are entered in the Companies
Register of the Bolzano/Bozen Chamber
of Commerce, of which 17,133 are in the
agricultural sector. In 2011, a total of 2,635
companies were delted from the register,
against 3.029 new entries (including both
start-ups and successions, Movimprese
2010). The balance depends strongly on
the general economic climate. At the begin-
ning of the 1990s the unfavourable econo-
mic conditions resulted in more deletions
than new entries. However, in the longer
term no significant growth in the number of
new businesses is expected.

According to their legal form the majority
(63%) of companies in South Tyrol are indi-
vidual enterprises, 21% are private compa-
nies and 13% are corporations. This break
down makes evident South Tyrol's small
scale business structure. An average en-
terprise consists of four employees.

In addition to the 57,712 enterprises in
South Tyrol there are professionals and
self-employed persons who are not entered
in the Companies Register, i.e., architects,
solicitors, accountants etc.



South Tyrol: Credit structure 1993-2011
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The major portion of credits are granted to
companies. Personal loans in South Tyrol
account for almost 23%. In 2011 the total
volume of credits granted in South Tyrol
was about 17.2 billion euros, with corris-
ponds to a 1% increase to the previous year
(Business Barometer, january 2012).

Measured by jobholders South Tyrol’s
economy is distinguished by an extreme-
ly well-balanced structure. The data rela-
te to full-time equivalents; i.e. two part-ti-
me (50%) employed workers are counted
as the equivalent of one full-time worker.
Overtime also increases the number of
full-time equivalents. For this reason the
values for the hospitality industry are re-
latively high.

30% of the companies work in the sector of
agriculture, 17% are service providers and
15% are operating in the field of the com-
merce.

'/ /4 |13



Added value according to economic sectors
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Agriculture

Compared with other sectors of the econo-
my service ranks relatively highly in terms
of value created. In this context agriculture
rates relatively lowly measured by value
added, particularly due to the fact that pro-
ductivity is below average.

Agriculture in South Tyrol is rooted in tradition going back centuries and still enjoys a comparatively high
status. Although the number of persons employed in the sector has declined over the years, latterly the
importance of agriculture has stabilised, due among other things to subsidy policies. Agriculture is also
important for other sectors of the economy. For example two-thirds of farmers also derive income from
other sources, and are consequently economically active in other sectors of the economy. Furthermore,
agriculture plays a significant role in landscape conservation. As the source of typical regional food pro-

ducts agriculture is also important for the tourist industry.

In total South Tyrol counts 17,133 individual farms. Farmers in the valleys are for the most part wine and
fruit growers, while dairy farming is concentrated in the higher regions.

Agriculture
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The area used for agricultural purposes in
South Tyrol amounts to 267,000 hectares
(660,000 acres), corresponding to 36% of
South Tyrol's total area. This expanse con-
sists for the most part of meadows, grazing
land and arable land (90%), of orchards
(7%) and vineyards (2%).



The greater part of income in the agricultural sector is earned by fruit growers.

Fruit growing (primarily apples) is of great importance: South Tyrol accounts for almost half of all apples
produced in Italy, and 10% of the entire European apple harvest. The total annual yield is 1,064,639
tonnes. Almost half of the total volume is exported; the remainder is for the most part sold on the Italian
market.

The main varieties on a quantitative basis are Golden Delicious, Gala and Red Delicious. Pears are also
grown to a modest but declining extent. To a much lesser extent local farmer grow also stawberries, ras-
pberries and apricots.

Dairy farming is the second mainstay of South Tyrol's agricultural sector. Around 136,000 cattle are kept
in South Tyrol, around half of which are milk cows. Their milk is marketed almost entirely by co-operative
dairies (371 million litres of milk in 2011).

South Tyrol's wine production is for the most part of top quality (94% of the vineyard area is registered for
the production of DOC wines). Half of the total production is red wine and half is white wine. Almost half
of the wine production is sold in South Tyrol, while 19% is marketed elsewhere in ltaly. The remainder is
exported, mainly to Germany, Switzerland, the USA and Austria.

Potatoes, cauliflowers and beetroots feature prominently among the vegetables cultivated.

Manufacturing and processing

The manufacturing and processing industry comprises the manufacture of material goods. This involves
transforming raw materials into new products while bringing to bear energy, labour and other resources.
The raw materials for the manufacture of material goods may derive from agriculture, mining, quarrying
or from the processing industries. The result of this process may be a finished or semi-finished product.

Both skilled crafts and industrially organi-
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_Tu;nij*_] Prp—— p;:l;in; off | ring and processing industry. In contrast
— sione end =2 with crafts which have a long tradition in
" Toxtile pracessing | | South Tyrol, industry is very young. Until

the 1960s South Tyrol’s only industrial zone
was located in the south of Bolzano/Bozen.
Then gradually more industrial estates grew
up, concentrated in valley floor sites around
the towns. Industrial estates are now found
along the main transit routes in Vinschgau
(west of South Tyrol), the Meran area, the
South of South Tyrol, in the Eisack Valley
and Pustertal Valley.
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Today the manufacturing and processing industries comprise 4,600 enterprises employing almost 37,000
persons.

The main challenges facing enterprises in the manufacturing and processing industry include lack of
available ground, the scarcity of skilled personnel, managerial skills (personnel management, costing and
accounting).

Construction industry
The construction industry comprises the planning and execution of structural and civil engineering pro-
jects. The sector also includes interior finishing work (plumbers, electricians, gas fitters, tilers etc).

South Tyrolean construction indusry 2011 In South Tyrol 6,900 companies and 16,000

Acquisition and sales markets persons are engaged in this sector. The
CITn R — ] last decade has seen strong growth in the
4% W e . construction industry (among other rea-

“ﬂ“ sons because of favourable legislation).

"y Companies in the construction sector are

m'% ------ / i - , for the most part engaged iq the Iocallmalr-

L Industry ket. The challenge facing this sector lies in

{ . selling their services in spite of a saturated
@, market by diversifying (i.e. refurbishment,

N — .;-_"s;m__,_f ’ reconstruction, building energy-efficient or
w e ot ot o %;; “Climate House” houses), and extending

their activities beyond South Tyrol.

Commerce

Bolzano developed into a major trading centre many centuries ago by virtue of its geographical location
and its position on the important Brenner transalpine route. “Annual markets” took place there as early
as 1202 AD while Bolzano experienced its heyday as a venue for international fairs during the 16th and
17th centuries.

The wholesale trade continues to feature as an important element in South Tyrol's economy. The region
has long been a trading centre for goods from markets to its south and north. An important competitive
factor which has been conducive to the development of South Tyrol's status as a bridge between north
and south has been a knowledge of the German, Austrian and Italian markets as well as their languages.
However the intermediary role of the wholesale trade is asymmetric, meaning that the volume of goods
transferred from central European markets to Italy is considerably higher than the amount of Italian pro-
ducts exchanged in the opposite direction. 46% of wholesale goods traded in South Tyrol are of foreign
origin, 39% come from elsewhere in Italy, while only 15% are produced locally. Conversely, 43% of whole-
sale goods are sold on the Italian market beyond South Tyrol’s borders, 49% are sold in South Tyrol and
only 8% are exported to foreign markets.

16 | ’I, Economic portrait of South Tyrol



South Tyrolean wholesale sector 2011 The retail trade serves a crucial distribution

Acquisition and sales markets and supply function. This function is espe-
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However the trend towards concentration of ever larger retail complexes has also begun in South Tyrol,
with shopping centres opening up in the larger municipalities along the main traffic routes.

Tourism

The origins of tourism in South Tyrol go back to around 1830 when the region gained popularity as a
health resort. First of all Meran emerged as a health spa town, followed by Gries on the outskirts of
Bolzano, Brixen and Toblach. South Tyrol later became a favourite destination among mountaineers and
rock climbers. Both world wars proved harmful for tourism in South Tyrol and it took until the 1970s for the
sector to recover, thrive, and bring about an increase in the region’s general prosperity.

Hospitality establishments classified as hotels (incl. guesthouses, bed-and-breakfast hotels etc) in South
Tyrol number 4,200 with a further 6,000 hospitality establishments (rooms in private houses, camping
sites), in all totalling 219,000 beds. There is one guest bed for every two inhabitants in South Tyrol.

Each year around 28.9 million overnight
stays are registered by South Tyrol's hos-
No. of overmight stays in 1,000 pitality establishments. Approximately 36%
of guests are Italian. The majority of foreign
visitors are from Germany. The occupancy
rate of beds in hotels has risen continuously
over recent years and now stands at 36%.

Tourism - overnight stays statistics
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The employment market in tourism is characterised by seasonal work and short-term working relation-
ships. Furthermore, jobs in tourism are decentralised and widely dispersed.

Farm holidays have experienced an upsurge in popularity over recent years. More and more guests enjoy
spending their holidays in rural tranquillity amid unspoilt nature vacationing on a farmstead.

Measured by overnight stays, summer tourism is of relatively higher importance to the economy compa-
red with winter tourism.

Service providers

Service providers in a narrower contest: Characterised by Over the past few decades South Tyrol has

o e diversity developed into a services society. While
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If the traditional services spheres such as commerce, hotel and catering, and public administration are
excluded, a variety of activities remain. They range from freight forwarding through financial services and
real estate brokerage (i.e. banks, estate agents) to personal services (i.e. beauticians, child minders) and
business services (business consultants, economic advisors).

In this more restrictive category, in South Tyrol 9,900 businesses and 42,100 employees are engaged in
the services sector (corresponding to 16% of the workforce). They are for the most part engaged in the
local market.
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Digression: Handicrafts

A handicraft enterprise is a company whose activity is listed in the register of artisan trades (see skilled
trades ordinance) and which fulfils at least three of the following conditions:

,a) for the most part the manufacturing of the goods does not take place in series and the services are not
provided as standard procedures;

b) there is no organisational division between a production and administrative unit and consequently no
separate management of the two units and the respective staff;,

¢) the manufacture of goods and supply of services is not carried out for the most part using systematic
division of labour;

d) orders are generally not completely p ssed on to other enterprises;

e) goods are mainly custom-made and the supply of services is for the most part carried out to order.”

(Source: Skilled crafts ordinance, Provincial law 25th February 2008, No. 1)

South Tyrol counts 13 075 handicraft enter-

Trades & crafts . :
Share of workforce prises with 43 747 employees.
The variety of handicraft activities in South
Hardiessars, Tyrol is enormous. Today, as many as 428
Mechanics,

s [P Tansenseee | different craft activities are exercised, alt-

hough three quarters of them comprise less
Manufactoring than 10 enterprises and one third of the
130 | Sector g . .
Capeniers, activities are exercised by one enterprise
Brick-layers,

pamars, Pemees | ONIY. ON the other hand many companies
and employees concentrate on some few
i . professions. Every third craftsman is either

Dty ros: Cormpary sagaier, K50, (25 TAT 00K .}.‘;‘-{l_‘.-l H P
W e . P ¢ | mason, hairdresser, electrician, carpenter,

painter or trucker. More than half of the employees in South Tyrol's handicraft sector are mason, carpen-
ter, trucker, electrician, plumber, baker, painter and varnisher, hairdresser, “other civil engineer” and car
mechanic.

The mostly small-size natured and professionally diversified handicraft enterprises confer a great stability
to South Tyrol's economy and offer many jobs, especially in the periphery. Crafts are hence one of the
most important pillars of South Tyrol's economy.

Most of the 2009 turnover (82.7 %) came from South Tyrol clients. Only 2.5 % of South Tyrol's handicraft

enterprises export goods on a regular basis; craft export amounts to 103.3 m Euro. Since 2004 imports
and exports have been in constant growth.
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5. Development factors: Innovation, internationalisation and coopera-

tion

Innovation

A country or region’s competitiveness is measured among other things by its research and innovation
activities. Companies can achieve higher levels of productivity through research and innovation.

Expenditure within companies for research and development
Selected countries — percent of GDP
Sweden ]
Denmark |
Ausiia ]
Garmany
France ]
umﬂmﬂ‘l Rep. EU average = 1.9%
ey T
Croatia ]
Cyprus ]
South Tysol*
% % k2 % o
Fetbufor wapes ER
) chrta of Seath Tt year 2008 Dt v Esrcstad (3008) :'rflm-';

IER - Institute for economic research of the Bozen/Bolzano Chamber of commerce
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Resources available to companies in South
Tyrol for research and development are lo-
wer than the norm: 0.6% of the province’s
GDP, while the figure for the EU as a whole
is many times higher. Although larger com-
panies in South Tyrol rate as very innova-
tive, completely new products are only sel-
dom developed. In many cases innovation
is limited to imitation and the acquisition of
know-how.

Afurther indicator used to measure innova-
tive ability is the number of patents taken
out. Each year there are 60 - 70 patens
regisered in South Tyrolean. Registering a

patent is an expense factor and for this reason smaller companies in South Tyrol are often inhibited from

making applications.

Internationalisation

Foreign trade

Exports Imparts
{3,663 M € - year 2011) (4,644 M€ - yoar 2011)

1%

445%
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In 2011 South Tyrol exported goods to the
value of 3,663 million euros, and imported
goods to the value of 4,644 million euros.
Consequently the value of imports is higher
than the value of exports and South Tyrol's
visible trade balance is consequently nega-
tive.

South Tyrol’s exports account for 20% (year
2011) of the province’s GDP, which is below
average compared with the values of South
Tyrol's neighbouring regions. Nevertheless
great efforts are being directed into increa-
sing the export share.



South Tyrol's main export products are agricultural products, machines and motor vehicle accessoires.
The main trading partners for exported goods are Germany, followed by Austria. 72% of South Tyrol's
exports are sold to EU countries, while almost 87% of imports are from the EU27.

The economic sectors accounting for the
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Xpo fon £811 according fo sectors highest share of exports are agriculture and
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h— — manufacturing. Also tourism depends on fo-
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- reign purchasing power.

il | I I L There are no data on the integration of
| U [ 1 ] | o Foreign mades South Tyrol with ltaly in general from
B [ NNy E;‘m’ which flows can be accurately quanti-
fied. However, a survey carried out by the
Wﬁy 4‘:@? & éf ‘f 4 Economic Research Department of the
Bolzano Chamber of Commerce has shown

m'ﬂwm *5 | that the balance of trade with Italy is consi-
(PR rente oo s o e ot Cramerof e “‘%L"' derably more significant than that with fo-

reign markets.

%

Cooperation

Above all small enterprises often reach the limits of their capabilities and are unable to efficiently take ad-
vantage of certain market opportunities. They can usually achieve their aims more quickly, effectively and
with fewer risks if two or more enterprises tackle undertakings together, for example innovation projects,
export initiatives or combining their resources to deal with large orders. However, in addition to horizontal
teamwork (cooperation with enterprises in the same branch), enormous potential can also be realised
through vertical co-operation, for example in the building sector where customers increasingly prefer
complete, “turnkey” solutions (requiring cooperation between businesses in various branches).
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6. Economic policy in South Tyrol

Economic policy sets the legal framework within which the economy with all its various elements can
develop.

Autonomy, taxes and support of economic development
By virtue of its autonomous status and the large number of areas over which it has jurisdiction, the pro-
vince of Bolzano/Bozen (South Tyrol) has a substantial budget at its disposal which it administers inde-
pendently. Regions with a normal statute have reduced jurisdiction with only one third of the budget per
inhabitant to administer.
In principle the following points apply: the state is responsible for introducing and administering taxes.
However, the autonomy statute establishes two important basic principles with regard to collecting taxes
and managing public spending:
1) 90% of taxes collected in South Tyrol are placed at the disposal of the provincial government.
The state only retains the part which serves to cover the costs of assessment and collection.
2) The allocation of funds to the province must take place with periodical regularity. In this way
the province administers expenditure in complete autonomy.

South Tyrol's budget amounts to over 5
billion euros. One parameter affecting the
Goneral et w | local entrepreneurship for example is the
Public safety | 0,2% i i inci i-

Ccsion S ot w “ . proportion of the provincial budget selzt asi
Housog Jog% . de for measures to promote economic de-

remay s Al . velopment, which amounts to 7.6% of the
Tansgon, commuricatiors __J42% | total budget. The principle investments in

Promotion of economic development | T8% . .
—— 5 economic development in South Tyrol are
Localfrances, inancial servioss — ' in the sectors:
Cther, without special accountancy || 0.6% ! i
0% 5% 0% 1SN % 2% 3% - growth

— - innovation
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Provincial budget: Structure of spending in 2012

Further financial incentives are provided for business start-ups, co-operation, family-friendly policies etc.-
environment

Chamber of Commerce

In addition the Chamber of Commerce, Industry, Crafts and Agriculture, the Chamber of Commerce for
short, it also takes concrete measures to support the positive development of South Tyrolean compa-
nies.
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The Chamber of Commerce is an overarching institution established by statute and embracing all sectors
of the economy. It is required by law to discharge certain responsibilities, such as keeping the companies
register and the vineyard register. However, the Chamber of Commerce is first and foremost a modern
services organisation with its main emphasis on the following areas:

. Economic information and economic research
. Training and further education

. Exports

. Company development

. Market regulation

. Agriculture

. Environment

Self-employed professionals are not registered at the Business register, but are organised in professional
chambers.

Business organisations
The Chamber of Commerce is not the only body representing the interests of business in South Tyrol:
individual sectors are also represented by their own associations.

The associations champion the interests of their individual members at a political level and also provide
associated companies with services, for example personnel/wage accounting, Membership is voluntary.
The following is a brief summary of business associations in South Tyrol:

. HGV - Hoteliers and Caterers Association

. Entrepreneurs Association of South Tyrol

. LVH - Provincial Association of Craftsmen and Artisans

. South Tyrolean Farmers Association

. SHV - South Tyrolean Association of Tradesmen and Small Businesses
. Sudtiroler Wirtschaftsring

. South Tyrolean Trades Association

. USEB - Association of Economic Sectors

. Association of Self-Employed Persons in South Tyrol

. Association of Professional Persons in South Tyrol
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7.  Sustainability

Sustainable development links economic development and the general prosperity with the enduring pro-
tection of our basic means of existence. From an economic perspective it is necessary to strive increasin-
gly for quality growth and not simply for quantitative growth.

South Tyrol’s building branch has become a pioneer in the sphere of climate houses. The waste manage-
ment sector and environmental technology need also to be mentioned.

Challenges in this respect are above all:

e Transport: Transport is important

Goods traffic along the Brenner route 1960 - 2011
to enable an economy based on

o the division of labour to function.
0 i1
.o PR Nevertheless the volume of traffic
Rad: 15,4 milion innnes ithin limi
o PR v _ must pe kept W|th|n limits and thg
i & negative concomitants such as noi-
o se, queues and air pollution must

be controlled through innovations
or, where possible, eliminated.
P FELIPIIFESS e Social responsibility: In order to
o enjoy long term success compa-
: Do e D bt g T SP[ nies need to incorporate the family
e Ao YT MOTREN iﬂ"f needs of their employees (combi-
ning family and work) and environ-
mental considerations.

"I Primaeily dua (o the tall of the transit iraflic Timama o 00 FOfets
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8.  South Tyrol in comparison

South Tyrol's population accounts for 0.8% of Italy’s total population. In contrast its contribution to ltaly’s

GDP is higher than average, at 1.2%.

South Tyrol's share of the Italian economy

[
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South Tyrol performs above the Italian ave-
rage particularly in agriculture, especially
apple production. Tourism is also important:
South Tyrol accounts for 7% of all overnight
stays registered in Italy. The unemployment
rate is far lower than the Italian average and
economic development more stable.

South Tyrol is a bilingual province and
this represents a competitive advantage,
as does the dual education system which
is unique in ltaly. Finally, South Tyrol bo-
asts an extremely high quality of life: for
example each year ltaly’s prestigious fi-
nancial newspaper SOLE 24 ORE places
South Tyrol at the top of its ratings among
Italian provinces.
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9. Challenges for the future

The objective is to stabilise the high level of economic prosperity achieved in South Tyrol. This aim re-
quires further reinforcing its strengths and consistently working on the challenges it faces:

STRENGTHS

Favourable geographic position located between
the southern German, Austrian and Italian mar-
kets on one of Europe’s most important trade rou-
tes.

South Tyrol is characterised by a high quality of
life and social peace.

Educated South Tyroleans are bilingual with
knowledge of the German, Austrian and Italian
markets.

South Tyrol's well-cared-for landscape and un-

spoilt environment represent an attraction for tou-
rism and underpin the population’s quality of life.

Quality is the factor distinguishing products and
services provided by South Tyrol's enterprises.

Local supply of provisions and services is ensured
in out-of-the-way areas.
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CHALLENGES

Increasing traffic impacts negatively on both peop-
le and the economy. South Tyrol's “intermediary
role” continues to provide opportunities, above all
in the services sector.

In future the constructive co-operation between
all social partners (economy, social affairs and
environment) will become increasingly more im-
portant: economic understanding, the integration
of foreign residents, the social responsibility of
enterprises and the fight against illegal employ-
ment will become ever more vital.

Foreign language skills, above all in English,
though also openness are preconditions for the
internationalisation of local enterprises.

South Tyrol's mountainous terrain restricts the
amount of space available for business develop-
ment with resulting high real estate prices.

In future sustainable business will be more im-
portant than quantitative growth. South Tyrol's
positive image must continue to be maintained in
future.

Productivity is only average due to the small size
of South Tyrol’s enterprises and the number enga-
ged in traditional sectors.

A concentration tendency is noticeable in retail
and especially in the food stuffs sector.



South Tyrol's economic stability rests upon a har-
monious structure comprising small-scale enter-
prises.

The situation on the labour market in South Tyrol
is good.

The per-capita income is higher than the Italian
and European averages.

The dual education system and education in ge-

neral are of high quality.

Industry, motivation and loyalty are characteristic
features of an average employee in South Tyrol.

A concentration tendency is noticeable in retail
and especially in the food stuffs sector.
South Tyrol's economy needs to do some cat-
ching up in the areas of export and innovation.
The province’s enterprises can overcome their
small-size nature through co-operation.

A low unemployment presents South Tyrol's
enterprises with considerable difficulties when
searching for employees. Skilled workers in the
technical sphere are especially in high demand.
The employment market in certain sectors is de-
pendent on seasonal work.

Also the cost of living are above the average.

South Tyrol is also lagging in respect of further
and vocational training, an area which is destined
to become increasingly more important in future.
Furthermore, increased co-operation between
schools and the economy is necessary.

The possibility of reconciling family life and pro-
fession needs improvement.
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